chronic illness, whichcindestaxes on sugary
drinks.

X Webelieve the sugary drink warning labe
shouldbe designed drang from theexisting
evidencewith regards to the graphic imesy
and messages that has the potentialtfoe
greatest health benefit.

X As with all ne and innovatie policies, we advocate that the impactdigustly evaluatedncluding consumer
regponse, and purchasing behavior, health impact ant liksease and diabetes, and monitoring the bgeera
industry respnse.

X Itis also impdant to monitor for,
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