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drinks are often promoted as beneficial for good nutrition and child development using claims 

not supported by science, capitalizing on the trust parents have for infant formula and other 

things.12 Similar�misperceptions were noted with caregivers serving fruit flavored drinks to their 

2- to 17- 

http://www.heart.org/policyresearch


Policy Statement: Food Marketing and Advertising to Children 

American Heart Association ⚫ Advocacy Department ⚫ 1150 Connecticut Ave, NW ⚫ Suite 300 ⚫ Washington, D.C. 20036 

policyresearch@heart.org ⚫  www.heart.org/policyresearch ⚫ @AmHeartAdvocacy ⚫ #AHAPolicy 

INxNnATN�`An]NrVaT��1N^S®nNTs^ArVca�Vo�VaNSSNJrVxN�INJAsoN�rUN�SccL�AaL�INxNnATN�Jc`kAaVNo¸�

knV`An{�TcA^�°�rc�TNaNnArN�knc�ro�°�Vo�AarVrUNrVJA^�rc�V`kncxVaT�rUN�UNA^rU�cS�JUV^LnNa��3yc®

rUVnLo�cS�SccL��nNorAsnAar��AaL�`NLVA�Jc`kAaVNo�UAxN�ac�kc^VJ{�rc�^V`Vr�\sa]�SccL�`An]NrVaT�rc�

]VLo����%SrNa�oN^S®nNTs^ArVca�^NALo�rc�rUN�LNxN^ck`Nar�cS�yNA]�asrnVrVca�JnVrNnVA�rUAr�Vo�`cnN�

kNn`VooVxN�rUAa�JnVrNnVA�NorAI^VoUNL�I{�SNLNnA^�ATNaJVNo�AaL�UNA^rU�kncSNooVcaA^o��1N^S®

nNTs^ArVca�A^oc�^NALo�rc�VaJcaoVorNaJ{�cS�`An]NrVaT�AJncoo�Jc`kAaVNo�AaL�\snVoLVJrVcao�oVaJN�

acr�A^^�Jc`kAaVNo�kAnrVJVkArN�AaL�acr�A^^�`An]NrVaT�xNasNo�AnN�JcxNnNL��3UN�`AVa�

oUcnrJc`VaT�cS�oN^S®nNTs^ArVca�Vo�rUAr�A^rUcsTU�Jc`kAaVNo�ALckr�xc^sarAn{�nNornVJrVcao��rUNnN�

http://www.heart.org/policyresearch


http://www.heart.org/policyresearch


Policy Statement: Food Marketing and Advertising to Children 

American Heart Association ⚫ Advocacy Department ⚫ 1150 Connecticut Ave, NW ⚫ Suite 300 ⚫ Washington, D.C. 20036 

policyresearch@heart.org ⚫  www.heart.org/policyresearch ⚫ @AmHeartAdvocacy ⚫ #AHAPolicy 

 

L� -c^VJ{�nNJc``NaLArVcao�� 

�� caTnNoo 

A� 

http://www.heart.org/policyresearch


http://www.heart.org/policyresearch


Policy Statement: Food Marketing and Advertising to Children 

American Heart Association ⚫ Advocacy Department ⚫ 1150 Connecticut Ave, NW ⚫ Suite 300 ⚫ Washington, D.C. 20036 

policyresearch@heart.org ⚫  www.heart.org/policyresearch ⚫ @AmHeartAdvocacy ⚫ #AHAPolicy 

Scn�µUNA^rU{¶�asrnVNar�

JcarNar�J^AV`�¨����© 

�NLNnA^�3nALN�

c``VooVca�¨�3© 

-nV`An{�

nNokcaoVIV^Vr{�yVrU�

nNokNJr�rc�rUN�

nNTs^ArVca�cS�SA^oN��

LNJNkrVxN�AaL�saSAVn�

ALxNnrVoVaT�¨crUNn�

rUAa�^AIN^VaT©�cS�

SccLo���LNxVJNo��AaL�

Jco`NrVJo� 

���:AnaVaT�^NrrNno�rc�

rnALN�AoocJVArVcao�

AaL�Va�sNaJNno�yUc�

SAV^NL�rc�ALNmsArN^{�

LVoJ^coN�rUAr�rUN{�

yNnN�kAVL�I{�VaLsorn{�

LsnVaT�knc`crVcao 

���4kLArVaT�

ALxNnrVoVaT�TsVLN^VaNo�

rc�Jc`IAr�LNJNkrVxN�

nNxVNyo 

����VnNJrVxN�Snc`�

caTnNoo�rc�

VaxNorVTArN�SccL�

`An]NrVaT�

NzkNaLVrsnNo�nN^ArNL�

rc�SccL�AaL�INxNnATN�

`An]NrVaT�rAnTNrVaT�

JUV^LnNa�AaL�

ALc^NoJNaro�cS�Jc^cn��

LVTVrA^�SccL�AaL�

INxNnATN�`An]NrVaT�

AaL�LArA�knAJrVJNo�

rAnTNrVaT�JUV^LnNa�AaL�

ALc^NoJNaro��AaL�SccL�

AaL�INxNnATN�

ALxNnrVoVaT�ca�

NLsJArVcaA^�

rNJUac^cT{�k^ArScn`o 

����snrUNn�nNTs^ArN�

ocJVA^�`NLVA�

`An]NrVaT�AaL�LVTVrA^�

ALxNnrVoN`Naro�Snc`�

rUN�SccL�AaL�INxNnATN�

VaLsorn{�AaL�NaScnJN�

J^NAn�LVoJ^cosnNo�cS�

kAVL�knc`crVcao� 

 

���-nVcnVrV~N�skLArVaT�

AaL�ksI^VoUVaT�rUN�

�arNnATNaJ{�:cn]VaT�

�ncsk�nNkcnr�ca�

asrnVrVca�JnVrNnVA�Scn�

J^AooV�JArVca�cS�

UNA^rU{¦AJJNkrAI^N�

SccLo 

�NLNnA^�

c``saVJArVcao�

c``VooVca�¨�© 

�arNnorArN�AaL�

VarNnaArVcaA^�

Jc``saVJArVcao�I{�

nALVc��rN^NxVoVca��yVnN��

oArN^^VrN��AaL�JAI^N�Va�

A^^����orArNo��rUN�

�VornVJr�cS�c^s`IVA��

AaL�4�1��rNnnVrcnVNo��

�^oc�nNTs^ArNo�

Jc``NnJVA^�rV`No�Scn�

JUV^LnNa¸o�NLsJArVca�

rN^NxVoVca 

���%kkcnrsaVr{�Scn�rUN�

��rc�NzA`VaN�rUN�

V`kAJr�cS�rUN�`NLVA��

JUV^LnNa¸o�rN^NxVoVca�

kncTnA``VaT�AaL�

ALxNnrVoVaT�ca�

TncyVaT�UNA^rU�

JcaJNnao 

 

 

http://www.heart.org/policyresearch


Policy Statement: Food Marketing and Advertising to Children 

American Heart Association ⚫ Advocacy Department ⚫ 1150 Connecticut Ave, NW ⚫ Suite 300 ⚫ Washington, D.C. 20036 

policyresearch@heart.org ⚫  www.heart.org/policyresearch ⚫ @AmHeartAdvocacy ⚫ #AHAPolicy 

 

 

3UN��`NnVJAa��NAnr��oocJVArVca�Vo�TnArNSs^�rc�rUN�`N`INno�cS�rUN�NzkNnr�ALxVocn{�Tncsk�¨���©�

yUc�JcarnVIsrNL�rc�rUN�LNxN^ck`Nar�cS�rUVo�kc^VJ{�orArN`Nar��:N�ycs^L�^V]N�rc�AJ]acy^NLTN�

rUN�Sc^^cyVaT�kNck^N�AaL�rUAa]�rUN`�Scn�rUNVn�Vaksr�AaL�nNxVNy�cS�rUVo�kc^VJ{�orArN`Nar� 

�ArVN� {aJU� 

�NaaVSNn�-c`NnAa~ 

#Ny�<cn]�4aVxNnoVr{��1JUcc^�cS��^cIA^�-sI^VJ��NA^rU 

�ArVN�"Anz 

NarNn�Scn�1JVNaJN�Va�rUN�-sI^VJ��arNnNor� 

�nAaJNo��^N`VaT 

4aVxNnoVr{�cS�caaNJrVJsr��0sLL�NarNn�Scn��ccL�-c^VJ{�AaL��NA^rU� 

�nAaJNoJA��NaNxVNxN�:NA]o 

4aVxNnoVr{�cS�"An{^AaL��1JUcc^�cS�-sI^VJ��NA^rU� 

1rNkUNa��snAoJUN] 

�NrU��onAN^��NAJcaNoo�"NLVJA^�NarNn� 

�NAa�:N^oU 

�`cn{�4aVxNnoVr{��1JUcc^�cS�"NLVJVaN� 

"cnTAa��caNo��zrN^^� 

3UN�-sI^VJ��NA^rU� Ay�NarNn���NA^rU{��ArVaT�AaL��JrVxN� VxVaT� 

 

  

http://www.heart.org/policyresearch


http://www.heart.org/policyresearch


http://www.heart.org/policyresearch
https://www.pewresearch.org/internet/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
https://www.pewresearch.org/internet/2018/11/07/many-turn-to-youtube-for-childrens-content-news-how-to-lessons/
https://stateofchildhoodobesity.org/equitable-food-marketing/


Policy Statement: Food Marketing and Advertising to Children

http://www.heart.org/policyresearch
https://www.fda.gov/food/food-labeling-nutrition/structurefunction-claims


Policy Statement: Food Marketing and Advertising to Children 

American Heart Association ⚫ Advocacy Department ⚫ 1150 Connecticut Ave, NW ⚫ Suite 300 ⚫ Washington, D.C. 20036 

policyresearch@heart.org ⚫  www.heart.org/policyresearch ⚫ @AmHeartAdvocacy ⚫ #AHAPolicy 

53.

http://www.heart.org/policyresearch
https://www.healthyfoodamerica.org/limits_on_marketing_to_kids#:~:text=This%20initiative%20has%20resulted%20in,marketing%20policies%20to%20protect%20children
https://www.healthyfoodamerica.org/limits_on_marketing_to_kids#:~:text=This%20initiative%20has%20resulted%20in,marketing%20policies%20to%20protect%20children
https://bbbprograms.org/programs/all-programs/cfbai#:~:text=Under%20the%20Core%20Principles%2C%20participants,CFBAI's%20Category%20Specific%20Uniform%20Nutrition
https://bbbprograms.org/programs/all-programs/cfbai#:~:text=Under%20the%20Core%20Principles%2C%20participants,CFBAI's%20Category%20Specific%20Uniform%20Nutrition
https://bbbprograms.org/programs/all-programs/cfbai#:~:text=Under%20the%20Core%20Principles%2C%20participants,CFBAI's%20Category%20Specific%20Uniform%20Nutrition

