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Policy Statement: Food Marketing and Advertising to Children

laLsorn{ UAo nAloNL oANo Snc ™ A ~W™ica la rcA  ~\Micala 3UNoN kncLsJro AnN
acrnNJc ~ ~ NaLNL I{ UNA*U AaL asmirica NzkNnro AaL JcaJNnao UAXN AnioNa Al csr rUNin

T AnINriaT NokNJVAM{ nNTAnLVaT rUNVa sNaJN cS ~ An]NriaT ca kNnINkrica knNSNnNaJN AaL
UNA*rUSs"aNoo

"*Aa{ kAnNaro INYNxN rUAr Snslir@ AxcenNL LnlaJo yUVJU JAa IN LVS Js’r rc LVSSNnNarVArN Snc ~

U Snsir \sVIN AaL rcLL"Nn Lnia]o AnN UNA*UVNn ENXNnATN ckricao Scn {csaT JUMLiNa
"*AasSAJrsnNno cSrNa — AnJNr rUNoN ENxXNnATNo Ao UNAMU{ JUcVINo cn NxNa aNJNooAn{ Scn A
JUML 0 UNAMU TneyrU  "AV~ o ca Snsir@ AxcenNL Lnla]o AaL rcLL™Nn Lnva] KAJJATVaT "V N Sncar ¢S
KAJ] J*AI ™ o0 AaL V™~ ATNo cS Snsir0 JAa IN ~Vo'NALVaT AaL JcaSsolaT "NALVaT rc SAXcnAI’N
kNnINkricao cS rUN kncLsJr,o0 UNA'rUVaNoo AaL JnNAraT A pUNAMU UA”CT NSSNJr ¢ Toddler
drinks are often promoted as beneficial for good nutrition and child development using claims
not supported by science, capitalizing on the trust parents have for infant formula and other
things.*? Similar misperceptions were noted with caregivers serving fruit flavored drinks to their
2-to 17-
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INXNnATN ~ An]NriaT 1IN*SenNTs”Arica Vo VaNSSNJrixN INJAsoN rUN SccL AaL INXNnATN Jc ~ kAalNo,
kn/ ™ An{ TcA* © rc TNaNnArN knc ro © Yo AarirUNriJA* rc V™ knexVaT rUN UNAMU ¢S JULnNa 3y c®
rUnLo cS SccL nNorAsnAar AaL ~ NLVA Jc ~ kAaVNo UAxN ac kcNJ{ rc V" Vr\sa] SccL ~ An]NriaT rc
JWLo  %SrNa oN'SenNTs Arica "NALo rc rUN LNxN'ck ~ Nar cS yNA] asmirica JnirNnVA rUAr Vo ~ cnN
kNn ™ VooVxN rUAa JnirNn/A NorA1"oUNL I{ SNLNnA" ATNaJVNo AaL UNAU kncSNoolcaA 1N'S@
nNTs"Arica A"oc "NALo rc VaJcaolorNaJ{ cS ~ An]NriaT Adncoo Jc ~ kAalNo AaL \snloLVJricao olaJN
acr A™ Jc ~ kAalNo KAnriJVKArN AaL acr A™ ~ AnJNriaT xNasNo AnN JcxNnNL 3UN ~ Ala

oUcnrJc ~VaT cSoN'SenNTs"Arlica Vo rUAr A'rUcsTU Jc ~ kAalNo ALckr xc'sarAn{ nNorn/Jricao rUNnN
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Scn WUNAY UL asmiNar
JcarNar J)AI ™ © 0
NLNnA" 3nALN -n/~ An{ = AnalaT "NrrNno rc snrUNn nNTs"ArN
c “loolca” 3 © nNokcaol I'Wr{ yirU rmALN AoocJVAricao ocJVA* T NLVA
nNokNJr rc rUN Aal la sNaJNno yUc ~ An]NriaT AaL LVTVrA®
NNTs"Arica cS SA™N SAVNL rc ALNmsArNA{ ALXNnrioN ~ Naro Snc —
LNJINKrixN AaL saSAin LioJ"coN rUAF rUN{ rUN SccL AaL INxNnATN
ALXNnrVoVaT “crUNn yNIN KAIL 14 laLsorn{ VaLsorn{ AaL NaScnJN
rUAa "AINYaTo cS J*NAn LVoJ*cosnNo ¢S

SccLo LNxVJNo AaL
Jco ~ NriJo

LsniaT knc ~ cricao
4KLAraT

ALxNnrioVaT TsVLNVWaNo
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nNXVNy/0

InNJrVxN Snc

caTnNoo rc

VaxNorVTArN SccL
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ALxNnrlolaT ca
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0

arNnorArN AaL
VarNnaAricaA*
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